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PERSONAL BRANDING FOR FIRST CLASS PROFESSIONAL 
 
INTRODUCTION. 
 
Like a corporate organization, personal branding is also essential. Personal branding 
is the ladder an individual uses to escape the average, a device one uses to help 
potential buyers or readers perceives one as the person they have been looking for. 
The need to differentiate today is becoming an unavoidable route. 
  
We live in a world where you either niche or itch. Without a niche, an individual has 
no future so to say. An individual with hard skill in whatever profession may discover 
that he/she may not attract the right opportunity without a strong personal brand. 
  
The bottom-line is that personal brand gives a person the ability to stand out in the 
sea of similar products. To be memorable, individual personal brand must work on 
achieving congruence in all his life management. 
  
I am aware that the level of awareness for the need for personal branding among 
our professionals here is still low; I have decided to put this book together in an e-
book format based on response I got on my weblog-www.yinkaolaito.com. The need 
for personal branding for different professionals is now essential. I have identified 
twenty professions that need to take urgent action in improving their needs for 
personal branding. 
  
This free e-book on personal branding will expose to the readers the necessity of 
personal branding and how individual can determine personal premium based on 
effective management of individual personal brand. 
  
Strong personal brand attracts greater dividends and I believe yours will stand out. 
Personal brand helps individual to establish a credibility that your market will be 
seeking after. 
 
As good as this intention and personal make up of any individual may be, we have 
come to discover that we live in a world that requires that brand you either remain 
visible or miserable. 
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What is a not seen count for nothing. Brand you needs visibility. That is just the 
truth. Especially personal brand at the C-level cannot afford to remain anonymous. 
The face most be sold with the name. Naturally speaking, when you see a masked 
man, what impressions come to mind. One notable Nigerian musician has really done 
a good one as the masked one. But think about that, his industry permits such 
anomaly but not within corporate setting. 
 
 Imagine working to an office and the front desk officer is wearing a mask, 
what impression will you form immediately? 
But we need to note that certain responsibilities come with certain positions. Every 
brand needs to be visible for adequate recognition. When we say your face must be 
visible, it does not mean you have to appear everywhere, but it is important that 
brand You face needs to be recognized by your niche market. If the face is not 
known, Brand you may suffer untold, unnecessary harassment. Having a visible or 
known face is not the same with being proud. They are not the same side of the 
coin. 
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With great knowledge in personal brand management, brand you face can be visible 
without being proud. Being known with your face is to promote the corporate brand 
you represent as the brain behind the brand. That does not give you the license to 
be proud. Acknowledge the good that comes with it and the responsibility that you 
need to carry. That helps the brand you to always think about the responsibility that 
is on you without removing the humanity in you. Everyone knows you are human 
and human are prone to errors, but when responsibility is confer, brand you will 
always meet up with the challenges. For those who engage in social media, do not 
join a medium without your picture on the personal page. If you will not be proud of 
the medium as to put your picture there, do not join. Remember we live in a world 
where you are either visible or miserable 
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PERSONAL BRANDING FOR DIPLOMATS 
A diplomat represents the interest of his/her country in a foreign country. A diplomat 
is saddled with a great responsibility of maintaining solid diplomatic relationship 

between two countries. This involves negotiating and meditating 
cordial relationships between his country and the one he is sent 
to. In facilitating relationships they are usually accorded certain 
privileges that others do not have. They act fast to protect their 
citizens from dangers, crisis. We must note that diplomat is the 
screen cover for a whole lot of people like Ambassadors, attaché, 
counselors, cultural officer.  
The duties of a diplomat also include giving advice to their 
nationals on political and economic situations in the country they 
sojourn. In time of crisis, the diplomat must also ensure they 
evacuate their citizen out of crisis; they must defend their 
countries negative or bad foreign policy and constantly realize 

that they are not ordinary citizen. This responsibility connotes lots of demands that 
must be taken care of. Let us examine few points that can enhance a diplomat’s 
personal branding.  
1. Non-judgmental attitudes: every diplomat must pocket their own prejudices 
against any culture or people. He must understand that what is right to him is a 
question of belief, exposure, and knowledge. So he must wean himself of every 
biases otherwise he will have a lot of issues to attend to while performing his official 
duties in a foreign land.  
2. Mediating disagreements and getting people to come to consensus: This is great 
skill that every diplomat must learn at the early part of their career. The ability to 
bargain and find the middle ground will help the personal brand of any successful 
diplomat. Being an organized mediator who can work through red tape and 
ceremonial protocol is really helpful to project strong personal brand. 
3. Readiness to move: If you are very conservative and avowed to constant 
movement from one location to another, this may not be the best option for your 
personal brand.  
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4. Ready for challenges: The challenges of a diplomat can be demanding, stressful 
especially when there is a crisis, disorder in the country of assignment, being there 
for your nationals will require a lot of sacrifices. May be we can say that individual 
diplomat must has an adventurous, adaptable spirit.  
5. Respectful, open minded, dedication to international relationships: we have noted 
earlier that personal brand of every diplomat must not be judgmental; being 
respectful and open-minded will help a diplomat’s personal brand.  
6. Confident, and at ease when meeting others. To have a strong personal brand as 
a diplomat, being a great meeting facilitator as well as ‘networker’ will help brand 
you a lot. Be confident and having a high sense of integrity will promote brand You 
and your country’s brand.  
 
 
 
7.  Second language: With a second language, a diplomat’s personal brand stands a 
better chance.  
8. Report writing: This skill is very important to enhance diplomat’s skill. As a 
diplomat, you will spend a lot of time writing reports, giving feedbacks to the home 
country about the goings on in your country of assignment.  
10. Self-education: Be ready to train yourself in understanding the policy of the 
country you are.  
11. Meeting management: The demands of the job require you meet people, hold 
meetings etc so an excellent meeting management skill will be a great advantage  
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PERSONAL BRANDING FOR CABIN CREW. 

Airline business is a very expensive one. Every investor knows that ROI in this 
business is a long term. Keeping expenses low is one of 
the priorities of airline business. No sane business men 
will hire too many hands which will add costs. The need to 
pick the best of the available great hands makes this 
business unique. Cabin crew is basically point of contact 
internal audience of any airline. Interestingly anyone with 
a basic degree can be hired even though there may be 
greater opportunity for those who speak two languages. 
This may not be a major prerequisite. Giving the fact that 
many will be cutting down there jobs in this crunch, an 
individual with strong personal brand will excel in this 
profession. 

To secure a position as a cabin crew which is also called flight attendant, individual 
must endeavor to build a strong personal brand that has emotional attachment from 
your target audience-employer and the air travelers/passengers. Today we will 
discuss some of the major stuffs that can enhance cabin crew differentiation.  
1.Personal attitude: More than ever before, this is a great and vital force that can 
enhance a cabin crew’s personal rating. There is enough danger associated air 
traveling; a negative human being can not be given any chance. Individual must 
work so hard on his/her attitude. Being positive beyond measure will give your brand 
a great differentiation.  
2. Excellent interpersonal relationship skill: Since your job bring you before people 
who come from different spheres of life: the low and high class, ability to relate with 
everyone with a great sense of dignity will help position your brand among your 
peers. Sometimes the passenger will annoys you, ability to always remain calm in 
the face of provocation will build a lot of credibility for your brand.  
3. Good grooming: Ability to carry yourself with great pride, a well-laundered 
uniform, personal carriage, confidence will go a long way to help Brand You. Good 
grooming also speaks of your speech, intonation, phonetic that is exactly like the 
native speaker will help. Even if you are not a native speaker, consider a little 
investment on this regard as it would pay a greater dividend. Being approachable, 
enthusiastic will help brand YOU.  
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4. Bi-lingua: Ability to speak two languages as an international flight attendant will 
also give you a greater edge. I do understand that as international route cabin crew, 
you work for maximum of four days a week, investing the two days in learning new 
language will pay you a great dividend.  
5. Athletic build: most airlines do not take plump people, so with a great athletic 
build, shape will help your brand retainership. Also realize that since you are to 
ensure safety of the passengers in case of any mishap, keeping fit will work for you 
to perform your duty.  
6. Good customer service: a smiling face, a friendly nature, a cheerful face even in 
the face distress, uncertainties will help brand You in this profession. You will always 
use the weapon of patient, consideration, etiquette. Because cabin crew are faces of 
the airline, they must excel in this skill.  
7. Attention to details: As cabin crew, your work will include supervising that 
everyone is properly seated, giving instructions where necessary, ability to pay close 
attention to each passenger without overdoing it so that they do not become 
embarrassed particularly today when there are cases of plane high jack, ability to 
watch passenger’s movement and funny behavior can enhance your rating.  
8. Teamplayer: being a great team player with great tact as well as great innovative, 
service creative will, quick thinking action when situation requires will help brand You 
on the job.  
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PERSONAL BRANDING FOR EXECUTIVE /PERSONAL ASSISTANT  
   

Personal assistant/Executive Assistant evolved over the 
years as result of pressure on senior executive and the need 
to have someone who can help them solves other important 
details that they may not have time for. At the beginning, 
what is today called Executive/Personal assistant is called 
confidential secretary among other names.The role they 
played then was to help type document, keep some 
documents secret. Manage people and the bosses’ itinerary. 
As time progresses, the role of a Personal Personal 
Assistant/Executive changed with greater demand for 
knowledges of activities like scheduling, task and project 
managements among others. Greater qualifications are now 
being demanded from an individual who want to fill this role. 
As long as we still have executives, this position will remain 
but at a greater degree. It takes a choice person to get the 
best in this job. Particularly with the advent of Personal 
digital assistants/phones will lead to job cut. It is easier for 

executives to schedule their meetings with the assitant of a PDA now. So if all an 
individual knows is just scheduling, his job is already on the line.This has informed 
the need to have a strong personal brand as a differentiating factor.So lets examine 
what counts for a Personal Assistant.  
1. Trust, High Integrity: Because a Personal Assistant will have access to clasified 
information of the senior executive, it is important that the brand You of a personal 
assistant to have a greater dose of Trust. Once again, trust is relaibility and 
dependability. If this social capital is in red, the PA is already out of the job.  
 
2.Excellent People management skill: The role of executive assistant is like the role 
of chief-of-staff.He must know how to manage internal staff as well as external 
audience well. Many will insist on seeing the executive because they were old 
classmates before meanwhile he has not booked an appointment. Ability to be 
diplomatic with such people is important. Many may even claim you are hoarding the 
executive.  
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3. Social intelligence: this has become the greatest intelligence that is now required 
today.Senior executive always attend parties, functions, get together among others. 
Part of the job duties of PA is to accompany the executive, manage the event to the 
advantage of the executive so that the image of the executive does not become 
dented; social intelligience, public relations skill will be required to handle all these 
so get it by all means.  
4.Presence: this has to do with dress sense. Working with top 
executive demands that one dresses for the office. Even if you do 
not like glamorous lifestyle, your jobs demands that you dress 
for the position. But I am add caution for ladie in this profession, 
avoid dressing to kill, you will end up in many beds or you may 
lose the job if you mainatain a ‘no’ stance. One can dress well 
without unnecessary exposure.Get wisdom to know what is right.  
5. Computer skill, correspondence management: For some, their 
jobs will require preparing presentations for their bossess; this is 
where a great knowledge of computer skills and corresspondence 
management will work for your brand. Being a ‘pro’ in managing 
meetins, organizing will be good for your brand.  
6. Constituency relations: The executive always have large 
constituency. Personal assistants must be able to screen 
information, liason with several associations, units.  
7. Multi-tasked skill: an executive assistant without ability this 
ability may become irrelevant soon.Many people always crave the 
attention of a Personal assistant he/she must be in control of 
situation so that it does not go out of hand. 
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PERSONAL BRANDING FOR ENTREPRENEUR  
 
Most entrepreneurs start out as a solo-trepreneur. The challenges can be daunting 
particularly if the individual is not prepared adequately. The foundation of every 
career and entrepreneurial success is a strong personal brand. People buy into you 
before they buy into your business. That does not signify that other vital forces that 
make a business successful must not be in place. The people that help you promote 
your business immediately after start up are the network that you already.  
Today let us examine personal branding for Entrepreneurs.  
1. Be the brand: As an entrepreneur, you must first be the brand. No body will be 
interested in a brand the owner is not. Talk about it, dream it and sleep the brand if 
there is anything like that.  
2. Be human: as an entrepreneur, forget pretense. Be real to yourself. Many 
successful entrepreneurs are real human beings with their personalities in place. Do 
not pretend to be another person. Be real, be human.  
3. Be comfortable with the media: Once a while, entrepreneur has chances to 
promote their brands through media and public relations activities, if you are not 
comfortable with the media you may be losing a great deal. Media people are not out 
to destroy you, they are looking for news for their audience and if your brand can 
help, they will definitely call you. Do not run away from the media. If you need 
training on how to handle media interviews ask a professional around who can help.  
4. Market knowledge: Be sure you understand your market before you set out. Do 
not depend on your employee alone for what to do. You must have a great 
knowledge about the niche you are entering. Have marketing skills that will get you 
going initially and know how to annex the power of relationships as well as 
collaborative efforts that can promote your brand. 
5. Communicate to the right people: Since individual may not have big cash to dole 
out on advertisement, develop ability to target you communication towards the niche 
marketing. Spread the word to the right people. Develop communication sills and be 
at ease in sharing your thoughts with potential clients.  
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5. Communicate to the right people: Since individual may not have big cash to dole 
out on advertisement, develop ability to target you communication towards the niche 
marketing. Spread the word to the right people. Develop communication sills and be 
at ease in sharing your thoughts with potential clients.  
 
6. Brand promise: At every phase of your entrepreneurial development, you must 
have a brand promise that is kept. Craft your promise by looking at your capability, 
your offering and what your staff can deliver.  
7. Identity: Your personal brand identity can help in a way to signal to your niche 
whether you are one of the crowd or one of a kind. Be sure you have a well-designed 
identity that speaks. Part o f this is your corporate resume.  
8.  Powerful presence: Your presence in terms of your dressing, confidence, and 
agility can enhance your entrepreneurial brand in no small way.  
9. Network: Have a well-nurtured network. Your network is often refers to as your 
net worth. Network with non-profit that agrees with your vision and you can get 
access to their niche, publics, volunteers and you may be seen as one of them too.  
10. Brand education: Have a give away class that will educate the public about your 
brand. You may not instantly get a referral but it will surely come  
11. Lead people, manage things: this is highly required to help your brand grow. Be 
sure that with people, you are leading them and not managing them.  
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PERSONAL BRANDING FOR LAWYERS 
 
 
The advent of “charge and bail” syndrome has made law profession a commodity.  
The law profession that used to be the right one for an individual has become a 
commodity and many lawyers now hang around court 
for a quick service to anyone willing to pay anything. We 
have maintained that for any professional to be 
successful today, individuals must embrace branding. 
Personal branding is now the rock start of commerce. 
Branding is now longer a backdrop of life but the star of 
the show.  
Reading law can still earn an individual great dividend if 
personal branding principles are properly applied. Law 
offers room for specialization in different sub –units like 
criminology, immigration, human right, marine, 
marriage and custom etc. Every one of these units is 
lucrative. It is not in the job but the professional that makes job great. Personal 
branding will help lawyers to gain the advantage of their own market. It may not 
happen overnight but it is sure. The followings offer a guideline in personal branding 
for lawyers.  
1. Passion: every successful professional has passion, but it is a great requirement 
for success for lawyers. Lawyer must ask themselves why they are in the practice. Is 
it to fulfill family fantasy or to make money? It will take a passionate lawyer to make 
great name in the field.  
2. Visual identity, icon: many do not know that personal branding will help them. It 
is true that lawyers have to appear in certain apparel when in court, but what are 
your visual identities ‘saying’ about you? I mean the way you dress, your personal 
comportment, the files you carry etc. Your corporate branding will tell your niche 
whether you are there or not.  
3. ‘Cramming’ does not work in Branding: Understand the law; digest the content of 
whatever legal issues you want to be involved in. It is good to cram dates, quotation 
but when it is obvious that all you do is cramming and that you do not have anything 
to say, you may lose your identity.  
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4. Latin is not fashionable again: We can not deny the facts that some legal jargons 

are crafted and sound great in Latin. But again, speaking 
right language that everyone understands will enhance 
your personal branding. Reserve the Latin to the court 
room if you must use it.  
 
5. Technology: use technology to add value. You can use 
technology to educate your own niche. Having an online 
forum where you can educate your client will be great. It 
is out of place for lawyers not to know how to operate a 
computer in this age. Personal and corporate website 
should be in place to distinguish brand You among  
the peers.  
 
 
6. Differentiate, don’t match: when a lawyer tries to 
match another successful lawyer, the lawyer can only be a 
copy. Learn to differentiate yourself. It is good to be 
trained by a successful lawyer, but if all that you do is to 

imitate your mentor, you will end up a copy and not original.  
 
 
7. Have eagle eye: this requires great attention to details, ability to see staple pin 
inside an ocean. There are certain look over that court often ignore, ability to raise  
 
8. A pleasant personality and backbone: In all you do, have a pleasant personality 
with enough shock absorbers to deal with difficult people.  
9. Excellent client relationship: Not all of your clients are criminals, so do not treat 
everyone like one. Go for marketing programmes as well as customer service course 
where you can improve on your people and relationship management ability. This will 
go along way to help your personal brand.  
10. Elevator speech: it is not just called elevator speech for nothing. It is a speech 
you must be able to give within seconds without “cramming”. Craft what you do in 
two to three sentences maximum. Let the sentence covers what you do and how you 
do it, the value you supply.  
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PERSONAL BRANDING FOR ACCOUNTANTS.  
   
Accounting profession is great and one of the most progressive fields ever. 

Practitioners of this noble profession have worked so 
hard to protect the sanctity of this profession. Several 
barricades have been created to distinguish the boys 
from men. We now have several bodies standing as 
gatekeepers of the profession with a lot of structured 
examinations to ensure professional competence. As 
long as the world remains, accountant will still be 
needed. The degree at which an individual becomes 
relevant will be determined not only on certifications, 
experience but on how individuals apply the principle of 
branding.  
In every advertisement where an accountant position is 
placed, the personal brand of the suited person is 
described vividly. In most of them, skills are taken for 
granted but other major, vital identities are given 

prominent feature. It is a signal then that hard skills are no longer the major thing in 
this profession but those overlooked issues are becoming much more relevant. So an 
accountant must ensure professional basic skills like auditing, taxation, budgeting, 
cost and asset management, right interpretation of financial information etc are 
properly mastered.  
Having said these, an accountant that will gain advantage of the market must annex 
the following areas that can project their personal brands well in their market.  
1. Computer skill: accounting professional climate is changing. To enhance your 
personal rating, annex computer skill that is relevant to your own field.  
2. Build credibility: Credibility is built on trust; we have defined trust as reliability 
and dependability. Many accountants today co operate with their bosses, clients to 
defraud. This can go far as long as you are not caught. The day the bubble bust, 
your professional social capital will go down the drain and you will not be able to do 
anything.  
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3. Brand education: this will become a great platform for every professional. 
Personal branding is not about getting, it is all about giving helping hand. Be 
involved in ‘upscaling’ the knowledge of the industry as well as that of your 
colleagues. Many do not have time for this, but the few that are involved are gaining 
greater visibility than those who hid under the guise of busy schedule.  
4. Good team player: many accountants have turned themselves into a demi-god. 
Section 52, article 1 of AICPA stated among other ‘Members also have a continuing 
responsibility to cooperate with each other… maintain the public's confidence…’ If 
you are not going to release money due to cash crunch, explain to others why 
releasing money now will not be good for the health of the organization. Be clear to 
others about decision made.  
 
5. Project your specaility: Do not eba jack of all trade, send signal to your public 
what you are good at. Do not hide under and guise. Be visible in your trade 
association as well as in community project around you. Give something to the 
society, do some free stuffs for your community.  
6. Motivation: be a highly self motivated professional. 
Many hours of looking, analysing figures can be boring 
sometimes. A dose of heavy motivation capsules will 
enhance your brand.  
7. Get the accreditation: Right accreditation is still 
important. Take necessary exams; manage 
relationship well so you can gather enough 
endorsements from former colleagues and employers, 
clients.  
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PERSONAL BRANDING FOR BANKERS 
  
Banking industry is becoming a war zone. This is not peculiar to any industry though 

but the crunch has heightened the effects of the war in this 
industry. In Britain, there is already a great reduction in the 
lending rate. This may eventually reduce profit after tax. 
Banking industry provides full financial service to their client 
by processing all financial transaction. Banks staffs are 
saddled with the responsibility of expanding customer base. 
A lot of similar products are now introduced to the market 
while millions are now being spent annually on 
advertisement etc.  
For banks to perform better, new skills are now being 
required from the potential as well as in-house staffs. Over 
dependence on corporate training sponsorship particularly 

what will make a staff stand out will rob individuals of his work, pay.  
Aside from the basic skills(like analytical mindset, tough to break in, basic 
accounting skill , ability to get things done as fast as possible, long hours at work 
among others)that average worker in bank (banker) is expected to have; ability to 
differentiate your personal brand will go a long way to help individuals secure his 
own position despite all.  
Our industry research has showed that a strong personal brand for bankers will 
include all the followings:  
1. Relationship skill: Most bank jobs now hinges on individual ability to build a strong 
relationship skills with friends, colleagues, customers among others. The days of 
shouting on customers because you are under pressure are gone for good. There is a 
branch of another bank in the corner. So if your personal brand can offer highest 
value to your bank in this regard, you can be sure greater success.  
2. Communication skill: More than ever before communication is now the backbone 
of business. For your brand to stand out, improve on your communication ethics. 
Learn how to manage personal frustration particularly when you are a point of 
contact employee. The customers are taking note. Ability to communicate and win 
deals, customers to your bank will help the brand You.  
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3. Industry knowledge: Proper understanding of the 
product is important. No matter what department you 
work. You are an ambassador. Most bank employees do 
not have proper briefing on what goes on in their own 
company not to talk about the industry at large. You do 
not have to be in marketing department to know this. Just 
educate yourself with all the product brochures flying 
around your branches. This is the age of value 
acceleration.  
 
4. Creativity: Your personal brand must be creative to 

enjoy strong emotional attachment among your peers. How can you save cost for 
bank? This goes with ability to take initiative when required without exposing 
yourself to danger.  
5. Sales, marketing skill: Most bank workers now have target. This is the amount of 
deposit individuals must bring in. Developed ability to be a great ‘brand educator’ or 
specialist will help. You do not have to be a guru, but have basic knowledge of 
marketing skills and when to apply each will help your brand within other 
professionals.  
6. Ability to synthesize: this is personal ability to blend, amalgamate responsibility as 
well as create; produce ways to do the work better will distinguish your personal 
brand. We must note that all the qualifications and certifications alone will not help 
without the help of these unique differentiation avenues.  
7. Accuracy: Great numerical accuracy is also important to succeed within the 
banking system.  
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PERSONAL BRANDING FOR MEDICAL DOCTOR AND HEALTH 
PROFESSIONALS.  
   
Medical profession used to be an enviable profession in those days and may be it is 

still one. The evidence that doctors practice safely should 
not be debated. Because all doctors are duty bound to 
practice the profession with a great sense of responsibility. 
A strong addiction to ethical frame work is now in highest 
demand. In many countries today, greater demands are 
now being placed on medical doctors and Para- medical 
professionals. Having an “M b b ch” is no longer the major 
criterion to success. Many can now produce the certification 
without greater patronage. Commoditization is becoming a 
daily occurrence in medicine. Some Doctors today are now 
violating due process and privacy rules.  
To stand out as a medical officer today, there is need to 

apply personal branding principles so that Brand You can escape the tsunami of 
commoditization. The following differentiation avenues can be considered.  
1. Clear standard: No shady deals. For medical officers, this will help their personal 
brands a lot. The usual response is that the patient forced them. There is nothing as 
great as personal integrity. Have a clear cut standard of operation. We have heard 
cases of a lady complaining that  doctor asked her to remove all her clothes including 
‘undies’ for a case of headache. I am not a doctor but I am of the opinion that that 
may be handshake going beyond elbow. Some even sleep with their patients. Have a 
clear standard to excel.  
2. Discipline: Every professional need this but I do think that Gynecologists require 
strong discipline in this regard. In the bid to offer your professional services,watch 
against abuse of authority.  
3. Stick to guidelines and operational protocols: observe normal professional 
protocols and realize that lives are entrusted to your hand. Do not gamble with lives 
except in cases where that can not be avoided.  
4. Care as if it is you: this is supposed to be a profession where absolute care, 
concerned is required. Do not send patient away until when you have done the best 
you could. That positioned Brand you as a caring and concerned brand.  
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5. Great leadership: Brand you will excel if you show good leadership styles. As 
consultant, you have others working under you or with you like nurses, laboratory 
scientists etc, do not be the boss, but be a team player. Do not shout on team 

member.  
 
6. Critical personal review: there are times you will get it 
wrong, acknowledge the mistake even if the life can not be 
recovered, forgive yourself and learn from the mistakes.  
7. Excellent customer service: Go for people management 
course, enhance your relationship ability and be there for your 
patient. They are human and not goats. Some are qualified 
professionals like you. People management will help position  

your practice.  
8. Technology: improve brand You professional services with the use of relevant 
technology. Technology has helped man to reduce pains they used to go through 
when they have surgeries. Learn how to use latest technology and invest in them.  
9. System management skill: understand that running a clinic is like running a world 
class organization, go for management training, it will distinguish brand You among 
others.  
10. Good record: Recording keeping has become easier. Keep records of your 
patients’ histories well and let your staff understand privacy policy.  
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PERSONAL BRANDING FOR MARKETER/SALES EXECUTIVES 
 
Its recession time and most people do not want to be sold. Everyone is working hard 

to save money as they do not get to earn more money. 
The level of job cut down has increased. So, selling, 
getting people to part with their money may become so 
much a hard job.  
But in the mix of these a strong professional personal 
brand will still holds sway. Marketing and sales 
professional executives must therefore develop a strong 
personal brand options that may add value than just 
collecting clients’ money. The rules of the game have 
changed and playing the old tactics will be harmful. 
Marketing and sales executives should look at the 
following that may add up to building a strong personal 

brand.  
1. Brand education: to be successful, the professional must have adequate 
knowledge about the brand. The backbone of marketing and sales today is brand 
education. So professional must forget marketing and sales to concentrate on 
educating the clients. This should concentrate on features and 'use-
ability'. Projecting the benefits with regards to how the brand will reduce cost for the 
user.  
2. Everything communicates: To enhance your personal brand, realize that 
everything about you and around you communicates. Invest in your look, dress, 
public speaking, relationship building. A successful professional today will not only 
become successful on the wing of a great product again.  
3. Build trust: trust is a vital element that will aid your professional success in this 
economic crunch. Are you trustworthy? Trust =reliability and dependability.  
4. Personal identification: as a sales, marketing executive, are you identified with the 
product you are selling. If you represent or sell a particular brand of phone but you 
use another brand, you are not identified with your product. Customers have a way 
of concluding that if your brand is so good, why you are not using it.  
5. You have a personal brand: always remember that you have a personal brand. 
This demands that you do not promote or sell what is not You.  
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If you proclaim that you have a strong moral standing but you are selling 
pornographic materials people will doubt your personal brand.  
6. Perception management: Brand is all about perception, image, watch the signals 
you are sending out, ask for feedbacks.  
7. Life-long development: as a professional you need to take life-long personal 
development serious. Go and improve on yourself, go for seminars, workshop that 
will help you. Consider having a mentor as well as listen to relevant tapes and audio 
CDs.  
8. Blog: blogs have become part of us, as a profession, use the internet: blogs, 
social media to promote, give to your community.  
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PERSONAL BRANDING FOR ENGINEERS/TECHNICAL PEOPLE  
  
Being an engineer or a technical professional does not immune an individual from 

building a strong personal branding. Technology skill rat-race has not 
stopped and everyone is not going for all the professional 
qualification that an individual seems to have now. Hard skills are 
now no more guarantees for success. Hard skill is be  coming a 
commodity.  Commodity competes on price. Technical hot skills are 
becoming commoditized. Those who add soft skill will stand out in 
the market. The following may help engineers as well as technical 
professionals to build a strong personal brand.  
1. Take charge of your accomplishments: life is all about projects. 
We are either in one project, preparing for one or moving out of one. 
Learn to document your accomplishments no matter how small they 
may be. Your membership of small project team that have been 

successful and all that you learn as team member can be used to your own 
advantage in the next job bid.  
2. Dress sense: I have watched most engineers both corporate setting and on the 
site. I am amazed how many how many of them have lost great opportunity to climb 
corporate ladder just because of the way they dress to office. I am of the opinion 
that corporate engineers should dress well if they want to move to the C-level. When 
you are a corporate engineer that works in banking, insurance, real estate firm, 
please do dress like a man ready for the managing Director’s seat and while you 
need to go to the site, change to the normal site wear of jeans etc. do not make it a 
habit of confusing the two. This has helped a close friend of mine in his former office.  
3. Elevator speech: Engineering now has several branches. We have structure, 
building and civil etc. Have a crafted elevator speech that indicate which branch you 
function in and how you deliver you’re your own unique offering from other 
professionals with same qualifications like yours.  
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4. Intelligent/ social skills: many technical professionals as well as engineers do no 
fare well in this skill. Many feel that they may not need to 
deal with people but structure, paper, building. Social skill 
may not be important. The reality is that every business 
needs people to succeed. Engineers hire people to work on 
sites among other needs. They bid for jobs from owners- 
who are human being; without great social skill, many 
professional in this field may not thrive. This is not because 
they do not have right professional skill but because of lack 
of social skills.  
 
5.Communication skill: this is another skill that can enhance 
engineers, technical skill professionals’ personal brands. 
Ensure that you know how to communicate and relate well 
with subordinates, superiors, clients among others.  
6. Professional associations: have right professional 
qualifications to your kitty. Particularly if you are a 
consulting engineer. 
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PERSONAL BRANDING FOR NETWORKER 
 

Personal and professional success depends on a variety, 
worth of relationships. Building, nurturing, quantifying 
personal and functional as well as strategic relationships 
is therefore important.  
To build a quality flow of relationships as well as to gather 
reputation assets and increase your high net worth, 
professional relationships are essential. To gain the trust 
of your network which entitles you to make withdrawal in 
terms of asking for assistance, individuals need to make 
heavy investment in others. This has become so 
necessary for professional networkers.  
There are three categories of networkers and few of them 
actually make impact. There are givers, takers and 
investors. A research by David Nour suggests that a good 

and strong personal brand of networking must embrace MENOW acronyms. These 
help a professional networker and any other who need to network and I guess every 
one of us need to.  
1. M- Me: get to learn about the group’s individual personal background before you 
go for the meeting. Get to know as much as possible about those you need to meet.  
2. E-Endear: learn something about the professional history of people who will be in 
the meeting. Stuff like where he is and where he is going.  
3. N-Now: this demands that you know current responsibilities and lifestyle of the 
individuals as much as possible.  
4. O-Of value: what is of value to the other members now? What is the present 
challenge they are facing and how can you help.  
5. W-Wow-This is what thrills the other person, what is unique, hook or differentiate 
others in the group.  
6. Social- ability: a great networker  
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PERSONAL BRANDING FOR CONSULTANTS 
   
A consultant is an experienced expert in a niche profession. A consultant is a 
professional who provides advice in a particular area. A 
consultant is usually an expert or a professional in a 
specific field and has a wide knowledge of the 
subject matter. Often a consultant provides expertise 
to clients who require a particular type of knowledge or 
service for a specific period of time, thus providing an 
valuable service to the customer. 
Consultants need to note specially that their 
technical skills are not the only asset they have even 
though that is essential, vital. Those skills help to 
put your feet at the door and that is where it ends. 
The long-term customer relationships on which a 
consultant depends is built on one thing only: 
credibility.  
As a consultant, with ongoing research on what 
matters and my experience in the field, I have the 
followings formed the necessities of a strong 
personal brand.  
   
1. Learn: learning is progressive. A consultant that is not given to learning will not 
have a future in the trade no matter his level of expertise today. The phase at which 
knowledge is changing is phenomenal. One can not operate with the knowledge of 
yesterday. If you are not a student of learning, please move to another trade before 
it is too late. This is a professional where one has to be a permanent student who 
never graduates.  
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2. Communication: every consultant needs to cultivate the ability to communicate 
well. It is a huge asset to have, so the better you are in this skill the brighter the 
future look. Consultants always communicate through white papers, articles, 
proposals etc.  
 
3. Trust; this is the consultant’s job security license. The 
target audience has to trust you. If you are outsourcing a 
part let the audience know, in case the third party 
disappoint you. The disappointment will rob on your 
image. Interestingly many third parties are not all that 
straightforward. I have suffered this lot of time. That 
informed while we want to take jobs we have full control 
of the timing. Recently, a supposed outsourced 
‘Consultant’ of ours almost rubbish our image. He had no 
skills he claimed he had and he spent all lot of money on 
the media to give an impression that he was a great guy.  
 
4. Internet: use the internet to your own advantage. Have 
articles in relevant professional online forum. It helps your edge. Web presence is 
also a must. Realize that internet never forgets, so do not provide dirt for your 
future.  
5. References: you need to keep great references of your customers. Someone has 
said that your references are your reputation in the consulting world.  
6. Promise: Do not promise what you can not deliver. It diminishes a consultant 
brand equity. In the bid to impress your customer that you are great guy, do not 
over promise to under deliver. The opposite is better. Being known for integrity is a 
very, very important.  
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7. Have customers and not client: A good definition of consultant I love is someone 
who borrows your watches to tell to what time is. Let the customer be part of the 
solution. It makes them to own the result and you will make them great. They will 
not need to depend on you all their live for a single project. A consultant-client 
relation is not always so. That promote expert and novice attitude.  
8. Congruency: Congruency: let everything you do give the customer the impression 
that you are on top of your job. Be consistent in all areas of dealing with your 
customer. Do not be known for quality in one aspect and you supply inferior service 
in other area just to cut  
9.Always agreed on outcomes: Do a contract agreement from day one. Be sure you 
are in tune with the customer with regards to outcomes desired. Even when you 
have a contract, there is often disagreement not to talk of where there is none at all.  
10. Use right tools: the age of not knowing how to use multi media projector, 
PowerPoint slides are gone for good. Know how to use right tools.  
 
13. Read right materials: there is an information overload now. Ability to know what 
information you need to bite is important. Ask your successful colleagues what they 
are reading and key in.  
 
14. Have a scoreboard: measure outcomes every time. Have a way of measuring 
your progress. It helps. 
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PERSONAL BRANDING FOR INSURERS 
 

Insurance is a form of risk management primarily used to hedge against the risk of a 
contingent loss. Insurance is defined as the 
equitable transfer of the risk of a loss, from one 
entity to another, in exchange for a premium, 
and can be thought of a guaranteed small loss to 
prevent a large, possibly devastating loss. An 
insurer is a company selling the insurance. An 
insurer as a professional is the one with 
professional qualifications and experience to 
insure his clients against a particular form of risk. 
As a company, an insurer is an organization that 
bears the financial risk for the cost of defined 
categories or services for a defined group of 
beneficiaries. 

Our focus here is not about a company, but an 
individual, professional who engages in the 
business. So we define an insurer as an individual trained in risk management and 
who is mandated through a contractual agreement, undertakes to compensate 
specified losses, liability, or damages incurred by another individual.  

Risk is part of life. Everyone has to take risk on a daily basis. The level of risk 
tolerance of individuals often makes individuals, organizations to develop a risk 
alleviating strategy and this will always make an insurer (person) relevant to our 
daily lives.  
Good as this may be, every insurer needs to build a strong personal brand that will 
make him to be acceptable in the market. The followings are avenues to do this.  
   
1. Current Knowledge: personal branding principles require that one should be 
current with present happenings in both the local and international market. An 
insurer that will be rated high must be a reservoir of knowledge. This will enable him 
to educate the clients well in the choices of policy to take.  
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2. Intelligent quotient: This is ability to analyze trends, situations, circumstances of 
the client intelligently so that he can adequately advice clients in their choices.  
   
3. Integrated information management: In marketing, we talk of integrated 
information management, but for an insurer, it is integrated information 
management. Management of clients’ information across board is important. Ability 
to keep clients’ information secret will enhance personal branding of an insurer.  
 
4. Analytical reasoning: Strong ability in analytical reasoning is highly required to 
enhance personal branding rating of any insurer. Ability to separate issues as they 
arise to the fairness of all concerned will be an added advantage.  
5. Response-ability: An insurer that will command high rating in the target audience 
market must be fast in responding to clients’ risk. The speed at which an insurer has 
response-ability will go a long way to enhance the personal brand.  
   
6. Master environmental changes: Part of personal packaging that can enhance 
personal branding of an insurer is the ability to master changes in the environments 
that can affect policies and other interest of the person assured etc.  
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7. Integrity: when all is said and done, Personal branding requires high sense of 
integrity. Being what you are in the light as well is in the dark.  
   
8. Clarity of terms: an insurer must make all the terms on the paper very clear to 
the clients. Hidden a clause under a small letter beneath the policy is not a good 
idea. Take time to explain implications of every terms expressed inside the 
application form 
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PERSONAL BRANDING FOR CORPORATE WOMEN. 
  
Gone were those days when women place is in the kitchen. Everyone wants to 
exercise their potentials. Women now occupy chairperson position in big 

corporations. Many women have developed their potentials 
so much that many of them are now performing at a cutting 
edge that is better than most men.  
   
Women of today need balance in the midst of their multi-
tasks otherwise a failure at home can spell a doom on any 
other achievement. This is not general anyway but those 
who value home over achievement should take note of this. 
I strongly believe and this has been proven by statistics 
available that women give more value to relationship than 
men. Men are also allowing their wives to pursue their 
dreams. This is encouraging the rise and rise of corporate 
ladies. Women are rising and becoming up and doing in 
their daily tasks. This has necessitated the need for 

corporate ladies to properly manage their personal brands so they can be 
outstandingly successful.  
   
Before we start this discussion, it is important to note that there is no perfect human 
being anywhere, it is an illusion and one of these days we will do an article on the 
need to pursue progress instead of perfection. Ladies in corporate environments can 
therefore consider the following points that can enhance their personal brands..  
   
1. Differentiate, do not compete: competing with men in the workplace will give your 
brand a negative image. Instead, corporate ladies/women should try to differentiate 
their offerings; uniqueness so that it becomes obvious that they are good and that 
can not be disproved.  
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2. Balance: Every corporate lady should ensure balance in their daily tasks. Do not 
allow the pressure of work to allow your family to suffer beyond necessary. It is true 
that at the beginning, sacrifices need to be made. But do not make that a long- life 
affairs. Ensure you use quality time with your family. It is not in quantity but the 

quality.  
3. Communication skill: everyone needs to develop this. 
But when a lady gets to the top, many are not mindful of 
the stuffs that come out of their mouth just because they 
think that their presence is intimidating their male 
counterparts. Do not be the proverbial “Margaret 
Thatcher’”.  
   
4. Keep eye on the big picture: Do not be engaged in 
stuffs meant for the hen when you are an eagle. 
Bickering, back-biting does not belong to your class. You 
are too good a stuff for that. See you soaring until my 
book is out.  
   

5. Excellent family relationship: This is important to those of you who are married  
and want to stay married. Your hubby and kids are not your juniour associates at 
work. Drop the Managing toga at the office and apply the human face at home.  
   
6. Tap into soft power: soft here does not mean any negative connotation. Mastery 
of soft skill gives a person a competitive advantage. The excellent use of this power 
positions an individual at a higher pedestal.  
   
 
7. Time management:: Staying at the top is an ever demanding. There are several 
meetings to attend to, several people to see among others. But a corporate lady has 
to create time for herself. Remember also that your health is important. Do not be all 
in all without adequate time to be with yourself. 
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PERSONAL BRANDING FOR JOB SEEKERS 
 
An increasing competitive job market in recession years has led to the birth of the 
idea of personal branding for job seekers. As a job seeker an individual must be able 
to answer the questions: why should I hire you and why 
are you special?  
   
There are two things the person in the other side of the 
table is trying to find. One, fit: this is the motivational and 
behavioral profile of the job seeker and capability which 
deals with competencies and skills of the job seeker.  
   
There are several ways by which a job seeker can 
increase his relevance through personal branding. The 
followings are some of the highlights. The rest will be 
made available in my soon to be released personal 
branding e-book.  
   
1. Negative belief: watch your belief system about getting a job. The negative belief 
that our best days are behind us is totally misplaced. Optimism is a key word in 
personal branding.  
2. Professional reputation:  Be ready to demonstrate your skills and capability. Do 
not apply for jobs you do not have a skill for. You may end up embarrassing yourself.  
3. Passion over money: Money is a major motivation for many who are seeking 
employment, but you can differentiate yourself by showing passion over money.  
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4. Online presence: many have not considered this in our environment, but the 
earlier a job seeker begins to build online presence the better. Having a domain 
name is becoming cheaper but its ROI is greater. Try and google your name and see 
what comes out.  

5. Understand interview techniques: Do not only know 
what to say, but know how to say it. Tone of voice, 
body mechanism is important.  
6. Sharpen your communication skill: This is not only 
necessary for job seeker but for everyone. 
Communication skill enhances personal brand rating.  
7. Annex internship: Internship offers untold 
opportunities while you are waiting for the ideal job. 
Internship can form part of your experience.  
8. Understand corporate behaviors: while you are still 
waiting for the job, learn behavioral patterns that match 
your industry and others. When you know this it helps.  
9. Elevator speech: be able to coin your difference in 
one paragraph at most. 
10. Have soft copy of your resume: always be ready for 

your opportunities. Have soft copy of your resume ready for distribution when the 
need calls for it. Soft copy is better than hard copy because one can misplace it but 
the soft copy is always with the person you give it to except the person chose to 
delete it.  
11. Network: always network and spread the words out to friends and family.  
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 PERSONAL BRANDING FOR TEACHERS.  
 
Teaching profession is a noble one. There will be no Presidents, Lawyers, 
Accountants and Engineers without a teacher. In a way every living person is a 
teacher. We are supposed to teach our younger ones, parents are supposed to 
teacher their children. As much as this is the truth, there are some of us who are 

certified teachers. These get their daily pay from 
teaching.  
A teacher is someone who helps students or pupils. A 
teacher can be hire to work in school or he could be a 
religious teacher. A teacher should be a respected guide, 
helper. Teacher’s role varies but our focus here is that of 
academic. Teacher facilitates students’ learning. 
Teaching is more than style. Academic and theoretical 
understandings of teaching and learning empower 
teachers to make thoughtful, informed decisions about 
instructional strategies and ways to support students' 
learning. A teacher's practice cannot be viewed or 
evaluated separately from her or his professional ideas 
and understandings; all aspects of teaching are 

interdependent.  
   
 For teachers, personal branding is important. The followings will guarantee a strong 
personal brand for teachers.  
   
1. Knowledge and contemporary needs: A teacher’s brand is rated high based on the 
ability to relate his teaching to contemporary needs of the students. Connecting 
students' prior knowledge, life experience, and interests  
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2. Authority referencing and Insight: Today, there are too many materials available 
to transfer your only acquired knowledge. Search for relevant knowledge, reference 
them and bring out your own insight.  
   
3. Research and Presentation: A strong personal brand for teacher hinges on 
adequate research and ability to present these in a logical manner.  
   
4. Personal Packaging: Teacher requires great dress sense that is moderate and 
applicable to the profession. Gone are those days that teacher will look like a beggar 
on the street.  
5. Class management: Every good teacher needs to know how to manage the class 
in that none of the pupil is left out.  
6. Content: The content of every teaching must motivate all students to initiate their 
own learning and to strive for challenging learning.  It must 
encourage all students to describe their own learning processes 
and progress and help all students to develop and use strategies 
for accessing knowledge and information. More importantly it 
should engage in students in problem solving, critical thinking 
and other activities that make subject matter meaningful.  
   
7. Make impact: Teacher that will make their personal brands 
strong must realize they are in the business of impact and 
influence. Make positive impacts and you would have created 
indelible mark in the life of your students.  
   
Today I celebrate some of my great teachers. Some, I have not 
met for over twenty years now. But I want to thank Mr. 
Odebunmi, the one who encouraged me to stay in school when the going was 
though. Late wale oyedele, your class was always lively and full of fun. 
 
 
 
 
 
 
 
  
 
Copyright (c) 2009 

 

Copyright © 2009 
Michael Sage Consulting, Lagos Nigeria -www.michaelsage.org, email:info@michaelsage.org,  
Tel: 234-7029778785 



 39 

 
Branding,  Public relations.              PERSONAL BRANDING FOR FIRST CLASS PROFESSIONALS 

 
 

 
 
 
PERSONAL BRANDING FOR PUBLIC SPEAKER 
 
Most people had issues with public speaking. In fact the fear of public speaking had 
been rated along the fear of death. Because of this fear, Aristotle said ‘a speaker 
needs three qualities- good sense, good character and goodwill toward his hearer”. 
This means public speaking is all about developing people and decent human beings.  
 
Success in public speaking can open a whole world of opportunities. It helps a man 
conquers new frontier, broaden ones horizon through 
personal development, influence and ultimately to help 
one to make greater advances in one’s profession. 
Come to think about it, if Barrack Obama can not 
speak fluently in public, do we think he could make it 
to the white house today? 
 
Public speakers need a lot of things to make their 
personal brands relevant and strong. I will identify 
some here and include the rest in my free e-book on 
branding that will be released soon. 
 
1. Template: Each public speaker should develop a 
customized or branded template. This is a form of 
differentiation that will make them stand out among 
the crowd. 
2. Own A word: What is your skill and area of 
expertise, do not accept to talk on just any topic. If 
you do at all, ensure you bring it to your own area of 
expertise. Do not become jack all trades, that does not 
enhance your rating. Own a word and become a monster so say a mentor. 
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3. Online Presence: like any other brand, your market is not limited to just your    
clime alone. Your target all over the world should be able to reach you as fast as 
possible. Several opportunities are available in this regard. Even the third 
party is open and can be done in a minute. 

 
4. Brand identity: Let people know you with certain elements. Your identity may 
 be in the way you dress. Wear a consistent look depending on what you are        
trying to project.  A fun- loving executive personality should reflect in your dressing 
if you chose to be identified like that. A serious executive posture  
should wear a suit or blazer. The tie you wear, the pen in your hand, the belt  you 
wear. 
5. Expertise factor: You need to be an expert in something and that is makes you 
own a world. 
6. Join Network: the kind of network you join will enhance your personal brands.  
 
7. Help others: when you help other people to connect with markets you can not 
cover, it gives you a lot of premium. 
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PERSONAL BRANDING FOR PRESENTERS 
 

Many presenters wonder why their programme do not rock or command following. 
For some phone in programme, some are practically begging listeners to call. What 
we do not know is that the listeners must buy in to the presenter before the 
programme. That is where personal branding comes to play for these professionals. 
There are factors that make the personal of a presenter rocks. These are the focus of 
our our discussion today. 

 
The beginning of every great personal 
brand in Radio/television presentation 
is for the individual to apply the 
BRAND acronyms and GCGPP. 
Here we will discuss the brand 
acronyms GCGPP will be in the free e-
book coming. 
 
Boldness: Boldness shows and can not 
be hidden. If a presenter is bold, 
he/she will have confidence and the 
confidence will resonate in his/her 
voice on the radio. Have the 
confidence of one who knows what to 

say next. 
 
Relationships: Build relationships with the audience. If you run a programme for 
about a month and certain individuals have been calling in, note their voices and ask 
them how they are doing. Build a profile of target listener 
 
Attitude: having right attitude will help a presenter’s programme. Bad attitude keep 
people away from the presenters. Never abuse anyone on the programme no matter 
the level 0f provocation. Be warmed and keep listeners interested throughout the 
session. 
Always use the station’s identity. 
 
 
 
 
 
 
 
 
 

 
Branding,  Public relations.              PERSONAL BRANDING FOR FIRST CLASS PROFESSIONALS 

Copyright © 2009 
Michael Sage Consulting, Lagos Nigeria -www.michaelsage.org, email:info@michaelsage.org,  
Tel: 234-7029778785 



 42 

 
Branding, Public Relations.              PERSONAL BRANDING FOR FIRST CLASS PROFESSIONALS 
 

 
 
 
 
 
 
 
Natural: Be natural, use your own language. It is good to use English as mother 
tongue, but while learning the rope, do not fake it. 
 
 
Differentiate: Differentiate, differentiate your voice from the crowd 
 
Voice training Not enough: Go beyond voice training to add personality to your voice, 
let your voice and programmes be distinctive in the market. but ensure you 
maximize the potential of your voice; using and caring for your voice; ironing out 
those vocal idiosyncrasies. 
 
Research, ask, research: To have a personal brand that will resonate with the 
audience, do a research before going on air. Preparing a show is essential 
 
Create theme song: a theme song helps your listeners to know when you are coming 
in. It does not cost to do this. 
 
Purposeful/segmented presentation: Always have a great purpose the programme 
want to serve. 
 
Gather Fan’s data: Gather fan’s data and send transcript if you can. 
 
Presence: Look the part and dress well. This is important. 
 
Identify the audience: You must note your target audience to know how to use your 
skill. 
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PERSONAL BRANDING FOR PASTORS 
 
With this piece , I am determined to blaze a trail where many have feared to walk. I 
am not out to blame anybody but to help our men of God to understand and use 
meaningful weapon that will enhance their performances in their callings. Because I 
think this does not make them ungodly. 
   
Since this is a target audience specific, I will be constraint to use pastor’s 
constitution which determines, guides their behaviors and calling-The Bible. Anyone 
who has anything against this should please skip this article and go to the next.  
   
The need for this article came as a result of my experience in this regard. Around 
March this year, a friend of mine who is the Founder of The Image School, Lagos 
Nigeria organized training for pastors and non-profit owners (where I also facilitated) 
on impression/image management. While he was on the Radio to talk about the 
programme, one Man of God sent him a text message saying that he was being 
sponsored by the devil to organize such a programme. We could not but laugh at 
such text message and moved on.  
Pastors need to take care of their personal brands. Branding started with God and 
personal brand is vital to God. In Zechariah 3.1-3, God specifically talked about the 
personal brand of one of His great Servants-Joshua. God said “Joshua was a brand 
plucked out of fire”. The question I asked then is: can we be holier/know better 
than God Himself?  
   
Having established this, let us examine how personal brand can be useful to Pastors:  
 1. Every pastor must understand his voice: The foundation of every personal brand 
is to know who you are. Problems arise where a man does not or can clearly 
understand his own voice.  
   
3. Every messenger needs a Bazeel: God gave Moses an assignment to build an act. 
God knew Moses was not an architect/professional, so He placed a Bazeel-
professional in the camp who could help him break down the message to what 
people will understand. Consult a brand expert to help you fine-tune the brand.  
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 4. Speak the target audience language: every pastor must learn to speak in    clear 
terms that his/her target audience can understand. This helps the brand so much  
 
6. Brand identity: The church visual identity is important. Certain colors go with 
religion. Pastor’s personal visual identity is also important.  Dress sense must be 
appealing because he/she is dealing with humans and not spirit.  
 
7. Internet: The World Wide Web (www) is not the box of the devil. Use this to 
enhance your personal brand and make your effectiveness global.  
 
8. The name: the personal brands of a Man of God can be enhanced by the name he 
bears and the name of his/her ministry. Choose the name wisely.  
   
10. Event managements; let your services be a signature of excellence your personal 
brand. Particularly those who live in metropolitan where life is always on the move.  
   
11. Practice what you preach: Consistency is a major factor in personal branding. Let 
your preaching match your lifestyle.  
12. Industry Knowledge: to enhance your personal brand, pastor must learn that 
they operate within non-profit environment even though they have spiritual backing. 
Adequate knowledge of what makes the industry unique will enhance personal 
behaviors.  
13. Target audience behavior/demography: Even Jesus knew whom he was sent to. 
Paul understood this and it actually helped his brand. Focus on the demography of 
those that God sent you too so you can make maximum effects.  
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EXECUTIVE BRAND 
 
Executive brand is your face in the business world. Every executive has two to three 

brands to manage namely Personal brand, executive brand and 
the corporate brand. Today let us examine some of the vital 
forces that make executive brand great. I shared below 
thoughts of Peter Montoya as I strongly believe he nailed it. 
1. Law of Brand passion: Every executive must be passionate 
about the brand they are leading. It all begins with right and 
positive attitude. 
2. Law of personality: There is a whole lot of difference 
between average employee and executive. The personality of 
an executive is a always a way ahead of average employee. 
Every great executive has a great personality that attracts right 
people to them. 
3. Law of leadership: Great executive has leadership qualities 
that stand out. 
4. Law of distinctiveness: People note when a great executive 
brand leaves the scene. Their impacts are longer lasting. The 
differentiation is known to all. 
5. Law of visibility: Great executive brands do not shy away 

from being visible. They realize they are the face of the business. They must be 
visible for the sake of the business not only for their own ego. 
6. Law of unity of purpose: every individual has a purpose this includes the 
executive, but great executive brand do not allow their own interest to override the 
purpose of the corporate brand. They align purpose with other salient issues around 
them. 
7. Law of goodwill: Goodwill has become a social capital in today’s business. Great 
executive brands have great goodwill they trade with. 
8. Law of persistence: A factor that can not be removed from great executive brand 
is persistence. It takes persistence to make real mark 
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REFRESH YOUR PERSONAL BRAND. 
  
On the last note, I decided to add this piece. Sometimes when one opens a webpage, 
one may need to refresh so that the objects, graphics in the page may become 
clearer, sharper etc. The refresh button is not just created to occupy space. Those 
who thought of that are wise. Pressing refresh button for your personal brand is 
also a mandatory on-going process. 
Personal branding as we have noted is an on-going process. As we grow we discover 
more of ourselves in the process of life’s journey. The followings are some of the 
ways one can refresh his/her personal brand. 
1. Take classes:  

2. Explore new opportunities: Find a time to meditate on 
the progress of brand you. To determine the progress and 
needs for investing more, meditation may be a good way. 
While meditating, you are likely to hit a new opportunity 
that brand you is not properly annexing. 
3. Read: readers are leaders are still applicable. Read 
about the people in your niche, what are they doing to get 
results. Reading gives us wings to fly. There are free 
opportunities now to have access to the minds of leaders. 
That you do not have money to buy books is no longer 
tenable. Go online, the materials there will take you years 
to consume. 
4. Go for seminars: Everything worthwhile may not 
necessarily be free. Invest in yourself. If you invest in your 
stomach, it brings the stomach out, when you invest in 

your brain; it rejuvenates the whole body and fill your pocket with cash. Do not 
neglect yourself, I know we live in African setting that encourages spending for 
extended families. 
5. Do check up: The doctors do recommend that individuals do check up at least 
once in a year. Brand You too needs check up. When you do personal brand check 
ups, you may need to re-engineer without refocusing. Just make sure that in all you 
do, you are true to yourself and your stakeholders. In whatever you do, ensure that 
your personal brand is capable of bridging the gap between the present and the 
future carrying your stakeholders along the transition. 
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 If you desire more, please consider: 
 
1. A full weekend course that will transform Brand You at Personal Branding 
College, Lagos Nigeria. That school affords you the opportunity of meeting, 
interacting with first class brains around. 
2. Picking up audio/learning materials on personal branding etc at 
www.yinkaolaito.com/store. 
3. Early bird booking of our soon to be released classic: Personal Branding: a 
matchless weapon for all round success  
For further enquiries please send mail to: info@michaelsage.org, 
tunde@michaelsage.org, yinka@yinkaolaito.com 
Tel: 234-7029778785 
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About the author: 

I am yinka olaito. I help individuals/organizations to maximize values in their 
brands/ideas through adequate positioning of their brands to the target audience that 
can pay premium. I am a multi-skilled individual who combines passion with right 
skills to make my unique difference. 

I often function as a brand, social media expert- this skill enables me to give 
required professional advice as well as developing a functional and verifiable strategy 
that gives results to both profit and non profit organizations. I have used this skill to 
help some organizations in profit category as well as non-profit category 
(including religious based organizations). 

I  also function as a public relations consultant: this is the route that fire- up my 
passion in branding. My training and most of my professional qualifications stem from 
this. I have used the skill to promote mutual understanding between individuals/corporate organizations 
and their target audience. I am an active member of Lagos State chapter of Nigerian Institute of Public 
Relations. 

 I function as a trainer. I have passion to transfer what I have learnt to senior executives, younger 
generations or those I think will value the knowledge. This skill has been proven to be working as I get 
results and commendations from people after applying thoughts shared. I am a member of Nigerian 
Institute For Training and Development- a member of International Federation of Training and 
Development organizations (IFTDO). I am currently the special assistant on communications to the 
National president/Council Chairman of the Institute. 

 As a columnist and writer, I have the privilege of maintaining the only and authoritative personal brand 
column in Nigeria with the widely acclaimed Marketing management magazine in Nigeria (M2). I have also 
written articles that have been published by a section of the Nigerian dailies. I have also authored about 
to be published motivational titled - The Achievers’ Companion.  

My role as a Public speaker has also being flourishing: I constantly speak in conferences, campuses 
and relevant associations that use my skill. And lastly as a social crusader with strong passion for a 
change, I run a non-governmental organization-Toward excellence International-that reaches schools and 
campuses with a message of hope as I have been a product Of a mother who stood by me and a highly 
committed, unrepentant wife who fire up my hope and give encouragement to strive for the best 

 Presently I work with Michael sage consulting as chief consulting officer (www.michaelsage.org)- a 
branding and Public relations firm based in Lagos Nigeria.I have the privilege of co-founding the 
organization. Michael Sage  is a brand that started as  an idea without a penny saved. 

 I am a three award winning graduate of Ogun state university, Ago-Iwoye Nigeria, I also led my class at 
my postgraduate diploma level. I hold two professional diplomas in Public relations, one of the Nigerian 
Institute of Public Relations and the widely acclaimed Business education examination council. I have 
undergone a lot of courses/trainings (online and offline) that has enhanced my skills. I am a regular guest 
consultant on Times cable Television’s ’Brands and Product expo’ programme. 

 I have been privileged to use these tested skills in various organizations like GTBank and other 
frontline   brands. I have had my own share of the divides of life. My humble background provokes a 
passion to communicate what I have learnt in life to spur someone else to life. 

  There are two life’s opportunities I do not want to miss: 

 1. I want to die empty-having maximized my potentials   2. Whether it is real or not, I do not want to 
miss the fun of making it to heaven. 

 You can reach me with yinka@yinkaolaito.com or on tel: 234 -0-7029778785.I love to hear from you.   
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